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7 investment strategies are available for clients depending on clients’ risk appetites 

INVESTMENT STRATEGIES
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Management fees: 0,75%
Min invest : > 2 years
Expected return :  2-3%

Management fees: 1%
Min invest : > 3 years
Expected return : 5-6%

Management fees: 1%
Min invest : > 3 years
Expected return : 5-6%

Management fees: 1,15%
Min invest : > 4 years
Expected return : 6-7%

Management fees: 1,25%
Min invest : > 5 years
Expected return : 7-8%

Management fees: 1,35%
Min invest : > 6 years
Expected return : 8-9%

Management fees: 1,45%
Min invest : > 7 years
Expected return : 9%+
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C L I E N T ’ S  R I S K  A P P E T I T E



Risk and Return Representation of risk/return profile

3

WHAT IS RISK/RETURN ABOUT?

Potential Gain Potential LossLoss

More RiskLess Risk

GainNo Risk
 No possible return

 Investment cornerstone

Higher Risk
 Only way to get return …

 … doesn’t lead necessarily to higher return

High Risk
 May generate high return but…

 … may lead to high losses
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KEY FACTORS

DIVERSIFIED INVESTMENT IN GOOD COMPANIES FOR AN EXTENDED PERIOD OF TIME IS THE BEST WAY TO CREATE WEALTH FOR OUR CLIENTS

3 things help investors to get out of trouble

Quality Time Wealth creationDiversification

+ + =
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TIME IS THE BEST ASSET:
WE ARE LONG-TERM INVESTORS
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DIVERSIFICATION REDUCES VOLATILITY: 
WE BUILD DIVERSIFIED PORTFOLIOS

Eurostoxx 50



EQUITY STRATEGY
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HOW MOST ASSET MANAGERS THINK

Top-down

Geographic areas

Bottom-up

Value Growth Quant 

Bank

Industries

Oil

Other Food Mining

Consumer

OCDE Emerging

Investment styles

USA

Other

Europe Asia

South America

Other

Micro Cap

Capitalization size

Mega Cap

Mid Cap Small Cap Other

Big Cap
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HOW WE THINK

OthersDemographic changes 

Need of safety 

Macro economic cycles

Growing population

Tactical Asset AllocationDividends Top Brands & LeadersBatteries Finance

AgribusinessDemographic window

IT/networks Transport

Payments

Process/productivity 
gains

Saving

Alternative energy

Ageing 
diseases 

“Retirement 
Business”

Waste/water

Other

Infrastructures

Smart
cities 

Urbanization

Themes

SpecificInnovations

Ageing population

Main Trend  Sub Trend                Investment-Trend

Economic efficiencyEnergy

Increasing efficiency 



With thematic investing we turn ideas into investments

While investing, we don’t stick to traditional 
approaches such as value vs. growth investing, 
small cap vs. large cap companies. Neither do we 
restrict ourselves to specific regions, sectors or 
markets. Our investment process is driven by global 
opportunities – we build our portfolios based on 
investment themes. 
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OUR INVESTMENT PHILOSOPHY



EXAMPLE OF THEMES WE LIKE

INNOVATION AGEING POPULATION GROWING POPULATION URBANIZATION

NEED OF SAFETY INCREASING EFFICIENCY
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FIGHTING OBESITY EMERGING MIDDLE CLASS



AGEING POPULATION

World will aged fast
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Absolute numbers are significant

AGEING POPULATION



AGEING POPULATION

Older people have strong 
purchase power

Specific sectors will take 
profit from ageing
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AGEING POPULATION

Ageing brings specific medical needs Healthcare is in front-line
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How our theme analysis works?
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THEME ANALYSIS

THEME

DEMOGRAPHIC 
CHANGES

TREND

AGEING 
POPULATION

CONSEQUENCES

DEVELOPMENT OF 
SPECIFIC DISEASES 

AND DISABILITY

NEED FOR SPECIFIC 
INFRASTRUCTURE

POTENTIAL 
BENEFICIARIES

COMPANIES 
SPECIALIZED IN 
ORTHOPEDIC 
EQUIPMENT

HOME CARE

SELECTED 
INVESTMENTS

STRYKER

ORPEA

Example with the theme of demographic changes
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INVESTMENT SELECTION

6 categories of ratios and 
numbers are screened by our 
internal scoring model 

Once we have identified companies 
fitting in our investment themes, we 
proceed with a rigorous financial analysis 
which is summarized in our internal 
scoring model.

GROWTH PROFITABILITY

CREDIT METRICSVALUATION

ANALYST 
RECOMMENDATION

CASH-FLOWS 
AND DIVIDENDS
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STRYKER

Stryker's surgical products include such instruments as drills, saws, and even cement mixers. The company's Orthopedic 
segment makes artificial hip and knee joints, trauma implants, bone cement, and other orthopedic supplies. The 
MedSurg equipment segment houses microsurgery instruments, endoscopy equipment, and communications and 
patient handling tools. 

39%

18%

16%

14%

13%

Business Segments
Orthopaedics

Neurotech and Spine

MedSurg

Medical

Endoscopy

73%

11%

13%

3%

Geographic Segments

United States

Asia Pacific

EMEA

Rest of World
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STRYKER

Stryker's Neurotechnology and Spine unit provides rods, screws, and artificial discs for spinal surgeries, as well as coils 
and stents for cerebral vascular procedures. The firm's products are marketed globally to hospitals, doctors, and other 
health care facilities via direct sales personnel and distributors. 
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STRYKER

Low threat of market 
entry

Balanced Power of 
customer

Low power of 
suppliers

Balanced Threats from 
substitute

• This sector is regulated by 
National Health Regulator

• Long experience and brand 
image are very important for 
surgeons and patients

• Market share is around 23% 
in line with 2 other main 
competitors Zimmer and 
Johnson & Johnson

• End-customer has low 
power as they have a 
tendency to follow Surgeon 
recommendations

• However, surgeons have 
definitely strong influence 
as they should go for best 
in class product

• Diversified activity lead to 
large diversification of 
suppliers

• Stryker being a worldwide 
leader in its field gives low 
power to its suppliers

• High technology of medical 
device prevent easy 
substitution

• However, a breakthrough 
from another company 
may be seen as a possible 
substitute

Qualitative snapshot
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STRYKER

S W TO
Strengths Weaknesses Opportunities Threats

• High barriers to Food and 
Drug Administration 
approvals

• Stryker has a strong sell 
force specialized by 
products

• Balanced approach of 
growth between R&D, 
partnerships, and 
acquisitions

• Stryker products are 
recognized as best in class

• More and more diversified 
outside orthopedics

• Remain geographically 
concentrated with 73% of 
sales in the USA

• Ageing population and rise 
of obesity and wealthier 
emerging middle-class are 
secular supportive drivers

• Minimal invasive surgery
• Robot surgery under 

development, Mako robot 
should comes in the 
market end of 2017

• Medical accidents due to 
weaknesses in the 
technology

• Price pressure from 
governments (reduce 
medical expenses) – public 
healthcare policy

• Competition from other 
players



FIXED INCOME 
STRATEGY
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FIXED INCOME INVESTMENTS

Monitoring of data using Chart Book and external research
Weekly internal meeting

Emphasis on
• balance sheet, 
• cash-flows stability
• Financial capacity of the company to cross bottom cycles etc…

MACROECONOMIC SCENARIO

YIELD CURVE CREDIT SPREADS

FULL CREDIT AND FINANCIAL ANALYSIS OF THE 
ISSUER
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US MACRO – HISTORICAL DEVELOPMENTS
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US RATES – HISTORICAL DEVELOPMENTS
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US SPREADS – HISTORICAL DEVELOPMENTS



 Low duration (2-4 years)
 Floaters (LIBOR + Spread)
 Interest rate hedged

Interest rates will rise

 High-yield corporate bonds
 Buy and hold strategyCredit spreads will remain tight
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EXAMPLE OF OUR CURRENT 
FIXED INCOME POSITIONING

• We expect that economic growth will continue to do well and 
to be spread across all geographic areas

• We expect corporate results to remain well oriented

• Bond picking: 
• Systemic issuers (Ex: Petrobras, Bombardier)

• Leaders in their industry (Ex: Transocean)

• Company under “investor radar”, non-listed companies (ex: CMA-CGM) 



RISK MANAGEMENT

Ex-Ante controls : our IT System prevents AM  from performing 
unauthorized trades

Ex-post controls : Risk Management receives daily report on 
breaches in client portfolios

INVESTMENT COMMITTEE

Supervises Asset 
Management activity

Regularly reviews and 
challenges investments ideas 

proposed by Asset 
Management

Approves the list of 
investments

Sets-up specific investment 
limits
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SUPERVISION & RISK MANAGEMENT 



29

OUR DISCIPLINE PRINCIPLES

We rigorously follow our investment process

WHAT WE THINK, WHAT WE SAY AND WHAT WE DO ARE IN HARMONY.

What we don’t believe in

• Irregular approach to investments
• Short-term investing
• Market timing
• Complex instruments
• Risks

What we believe in

• Diversification
• Convictions
• Buy and hold
• Long-term approach
• Thematic investing



Disclaimer
The Marketing Communication is for information purposes only. The Marketing Communication does not constitute a binding commitment or agreement to provide services or financing on the terms therein or similar terms, or any other commitment to
provide services or financing of any kind, and cannot be relied upon as a representation that any particular transaction necessarily could have been or can be effected at the stated price. The Marketing Communication is not an advertisement to an unlimited
group of persons of securities, or related financial instruments. The Marketing Communication is not investment research and has not been prepared in accordance with legal requirements designed to promote the independence of investment research and is
not subject to any prohibition on dealing ahead of the dissemination of investment research. The Marketing Communication is not intended to provide the basis of any investment decision, credit or any other evaluation and is not to be considered as a
recommendation by East West United Bank that any recipient of the Marketing Communication participate in the transaction described therein (the "Investment"). Each recipient of the Marketing Communication contemplating participating in the Investment
must make (and will be deemed to have made) its own independent investigation and appraisal of the business, financial condition, prospects, creditworthiness, status and affairs of any relevant company or issuer (the "Issuer"). The legal rights and obligations
of recipients of the Marketing Communication, who participate in the Investment, will be governed solely by the investment agreement and no rights or obligations against or toward the Issuer or any other person shall arise out of or in connection with the
Marketing Communication.
Opinions expressed therein may differ or be contrary to opinions expressed by other business areas or groups of East West United Bank and its affiliates as a result of using different assumptions and criteria. All such information is subject to change without
notice, and neither East West United Bank nor any of its affiliates is under any obligation to update or keep current the information contained in the Marketing Communication or in any other medium. The delivery of the Marketing Communication at any time
does not imply that the information in it is correct as of any time after its preparation date or that there has been no change in the business, financial condition, prospects, creditworthiness, status or affairs of the Issuer or anyone else since that date. East West
United Bank does not undertake to assess or keep under review the business, financial condition, prospects, creditworthiness, status or affairs of the Issuer or any other person now or at any time in the future. Neither East West United Bank nor any of its
affiliates undertake to provide the recipient with access to any additional information or to update the Marketing Communication or to correct any inaccuracies therein which may become apparent and East West United Bank reserves the right, without prior
notice, to change the procedure for the Investment or the delivery of information or to terminate discussions at any time without stating its reasons.
Descriptions of the Issuer or the securities or other financial instruments of the Issuer or securities underlying or related to such instruments or the markets or developments mentioned in the Marketing Communication are not intended to be complete. In the
Marketing Communication certain agreements may be referred to and described in summary form. The summaries do not purport to be complete or necessarily accurate descriptions of the full agreements. Interested parties are expected to review
independently all such documents. The Marketing Communication should not be regarded by recipients as a substitute for the exercise of their own judgment as the Marketing Communication has no regard to the specific investment objectives, financial
situation or particular needs of any specific recipient. The application of taxation laws depends on an investor's individual circumstances and, accordingly, each investor should seek independent professional advice on taxation implications before making any
investment decision. The Marketing Communication has been compiled or arrived at based on information obtained from sources believed to be reliable and in good faith. Such information has not been independently verified, is provided on an 'as is' basis and
no representation or warranty, either expressed or implied, is provided in relation to the accuracy, completeness or reasonableness of the Marketing Communication or any further information, notice or other document at any time supplied in connection with
the Investment, except with respect to information concerning East West United Bank, its subsidiaries and affiliates. All statements of opinion and all projections, forecasts, or statements relating to expectations regarding future events or the possible future
performance of investments represent East West United Bank's own assessment and interpretation of information available to them currently.
The Marketing Communication may include forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995, including, but not limited to, statements as to future operating results. Any "forward-looking statements",
which include all statements other than statements of historical facts, including, without limitation, any statements preceded by, followed by or that include the words "targets", "believes", "expects", "aims", "intends", "will", "may", "anticipates", "would",
"could" or similar expressions or the negative thereof, involve known and unknown risks, uncertainties and other important factors beyond East West United Bank's control that could cause the actual results, performance or achievements to be materially
different from future results, performance or achievements expressed or implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding present and future business strategies and the environment
operating in the future. By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. No assurances can be given that the forward-looking
statements in this document will be realized. Neither East West United Bank nor any of its affiliates intend to update such forward-looking statements.
The Marketing Communication does not constitute an offer of, or an invitation by, or on behalf of, East West United Bank to subscribe or purchase the Investment and shall not form the basis of, nor may it accompany, nor form part of, any contract to acquire
the Investment in any jurisdiction. The distribution of the Marketing Communication and the offer or sale of the Investment may be restricted by law in certain jurisdictions and the Marketing Communication does not constitute an offer of, or any invitation by
or on behalf of East West United Bank to offer or sell the Investment in any jurisdiction in which such offer or invitation is not authorized or to any person to whom it is unlawful to make such an offer or invitation. Accordingly, the Investment may not be offered
or sold, directly or indirectly, and the Marketing Communication may not be distributed in any jurisdiction, except in accordance with the legal requirements applicable to such jurisdictions. Persons into whose possession the Marketing Communication comes
are required by East West United Bank to inform themselves about and to observe any such restrictions. East West United Bank accepts no liability to any person in relation to the distribution or possession of the Marketing Communication in or from any
jurisdiction.
The Investment described in the Marketing Communication may not be eligible for sale in all jurisdictions or to certain categories of investors. Options, derivative products and futures are not suitable for all investors and trading in these instruments is
considered risky. Past performance is not necessarily indicative of future results. The value of investments may fall as well as rise and the investor may not get back the amount initially invested. Some investments may not be readily realisable since the market
in the securities is illiquid or there is no secondary market for the investor's interest and therefore valuing the investment and identifying the risk to which the investor is exposed may be difficult to quantify. Investments in illiquid securities involve a high degree
of risk and are suitable only for sophisticated investors who can tolerate such risk and do not require an investment easily and quickly converted into cash. Foreign-currency-denominated securities are subject to fluctuations in exchange rates that could have an
adverse effect on the value or the price of, or income derived from, the investment. Other risk factors affecting the price, value or income of an investment include but are not necessarily limited to political risks, economic risks, credit risks, and market risks.
Investing in emerging markets such as Russia, other CIS, African or Asian countries and emerging markets securities involves a high degree of risk and investors should perform their own due diligence before investing.
East West United Bank and its affiliates, their directors, representatives, employees or clients may have or have had interests in any existing securities of the Issuer or other related financial instruments at any time and may make a purchase and/or sale, or offer
to make a purchase and/or sale, of any such securities or other financial instruments from time to time in the open market or otherwise, in each case as principals or as agents. East West United Bank and its affiliates may act or have acted as market maker in
such securities or other financial instruments, or in securities underlying or related to such securities. Employees of East West United Bank or its affiliates may serve or have served as officers or directors of the Issuer. East West United Bank and its affiliates may
have or have had a relationship with or provide or have provided investment banking, capital markets, advisory, investment management, and/or other financial services to the Issuer, and has established and maintains information barriers, such as 'Chinese
Walls', to control the flow of information contained in one or more areas of East West United Bank, into other areas, units, groups or affiliates of the Firm. East West United Bank maintains a conflicts of interest policy designed to prevent exploitation for either
corporate or personal benefit, and ensure that the different business activities of East West United Bank do not constitute or give rise to material damage to client interests.
The Marketing Communication is not intended for distribution to the public and may be confidential. It may not be reproduced, redistributed or published, in whole or in part, for any purpose without the written permission of East West United Bank, and
neither East West United Bank nor any of its affiliates accepts any liability whatsoever for the actions of third parties in this respect. The information may not be used to create any financial instruments or products or any indices. Neither East West United Bank
and its affiliates, nor their directors, representatives, or employees accept any liability for any direct or consequential loss or damage arising out of the use of all or any part of the Marketing Communication.
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